We asked what they would like their angus

local tourism industry to focus on most in the future... SASSOCIATES

329 Improving community infrastructure A
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(e.g. roads, waste water treatment, toilet facilities)
These results underline the ﬁ
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V. N ole that tourism 30% cCreating employment for people in my community —i—

could play in the country's

economic recovery. Few 26% Attracting more domestic visitors
sectors, if any, can create
Jobs at, scale in every 18%  Reducing the impact of visitors on my local environment ﬂ
community across New
Zealand while also
supporting other sectors, 18% Encouraging visitors to travel outside of the peak season

for example, by providing a
seasonzl labour feree for 17%  Encouraging visitors to adopt more sustainable travel practices
fruit picking or harvesting.

SO, it seems vital that we 16% Attracting higher value visitors
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get the tourism mdUStry (e.g. visitors who stay longer or spend more)
back on its feet as quickly
as possible and just as soon 15%  Reducing the carbon footprint of visitors

as it's safe to do so.

15%  Encouraging visitors to travel more widely so that more communities benefit

Managing Director,

Angus & Associates
. 12%  Improving safety for my community

Source: Angus & Associates’ Views on Tourism® research. For more information, contact 04 499 2212 or visit angusassociates.co.nz/views-on-tourism
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